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About Econsult Solutions, Inc. 

This report was produced by Econsult Solutions, Inc. (“ESI”). ESI is a Philadelphia-based economic 

consulting firm that provides businesses and public policy makers with economic consulting services in 

urban economics, real estate economics, transportation, public infrastructure, development, public 

policy and finance, community and neighborhood development, and planning, as well as expert witness 

services for litigation support. Its principals are nationally recognized experts in urban development, real 

estate, government and public policy, planning, transportation, non-profit management, business 

strategy and administration, as well as litigation and commercial damages. Staff members have 

outstanding professional and academic credentials, including active positions at the university level, 

wide experience at the highest levels of the public policy process and extensive consulting experience. 
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Key Findings: Regional Tourism Impact 

2018 represents the 9th consecutive year that visitor trips, spending and economic impact in the 

Greater Philadelphia five-county region (Philadelphia, Bucks, Chester, Delaware and Montgomery 

counties) have increased. 

Visitation and Visitor Spending 

Greater Philadelphia welcomed 45.3 million visitors from around the country and around the world in 

2018. These visitors spent a total of $7.6 billion in the five-county region on their trips. Most visitors to 

the region come from inside the United States. Visitors from overseas countries spend the most per 

person, and Canada generates the most visitors of any international country. 

Greater Philadelphia Visitation and Visitor Spending, 2018 

Visitor Type Visitation Visitor Spending Per Capita Spending 

Domestic 44.06 million $6.64 billion $151 

International 1.22 million $917 million $751 

     Overseas 696,700 $723 million $1,038 

     Canada 497,400 $186 million $374 

     Mexico 26,300 $8 million $292 

Total 45.28 million $7.56 billion $167 

Includes day and overnight visitors. 

The increase in overnight stays by U.S. visitors has been particularly strong, growing by 37% over the 

past decade. This trend bodes well for the region in terms of hotel demand, visitor spending and 

economic impact. 
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Annual Domestic Visitation to Greater Philadelphia, 2009-2018 (in Millions) 

 

Tourism Economic Impact 

Direct visitor spending, based on point-of-sale purchases, totaled $7.6 billion in 2018. Direct spending is 

concentrated in five major sectors of the regional economy, with the food and beverage sector and 

lodging sector representing more than half of total visitor spending. Total spending increased by 6.1% 

compared to 2017, with increased spending in each of the five major sectors. 

 

 

 

 

 

 

 

 

This spending adds dollars to the regional 

business ecosystem which are then 

recirculated as consumer spending. The 

aggregate economic impact of visitor 

spending on the region totaled $12.2 billion 

in 2018, an increase of 5.9% over 2017. 

Visitor Spending Growth (in $Millions) 

Sector 2018 2017 % Change 

Food & Beverage $2,015 $1,910  +5.5% 

Lodging $1,890 $1,762  +7.3% 

Transportation $1,629 $1,514  +7.6% 

Retail $1,129 $1,084  +4.2% 

Recreation $820 $786  +3.5% 

Other $74 $71  +5.4% 

Total $7,558 $7,125  +6.1% 
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Such visitor spending supported 103,800 direct, indirect and induced jobs across a range of industries, 

resulting in total earnings of $3.6 billion. The visitor-based economy also generated $980 million in state 

and local taxes, which helped support vital public services for residents.  

Hotel Performance 

The Greater Philadelphia region’s hotels saw nearly 10 

million room nights in 2018, generating $1.43 billion in 

revenue, with an occupancy rate of 72.3%.  

In Center City Philadelphia, the hub of the regional hotel 

industry, occupancy reached a modern-day high of 

79.6%, with more than 3.5 million rooms sold. Center 

City room demand is maintained across the year by a 

healthy mix of group, leisure and business travelers. 

 

 

Key Findings: Philadelphia Tourism Impact 

Philadelphia is the hub of regional tourism activity, accounting for the majority of visitor spending. This 

activity creates more job opportunities for Philadelphia residents within the tourism industry, making it 

the city’s fastest growing employment sector. 

Visitor Spending and Impact 

Visitors to Philadelphia spent $4.4 billion inside the city limits in 

2018, which accounted for 58% of the total $7.6 billion in visitor 

spending in the Greater Philadelphia region. This spending 

translated into an economic impact of $7.1 billion for the 

Philadelphia economy. 

Nearly three-quarters of the expenditures came from overnight 

visitors, who spent a total of $3.25 billion, compared to $1.16 

billion for visitors who came for the day only.  

Group
33%

Leisure
34%

Business
29%

Contract
4%

Center City Hotel Market Mix, 2018

Total:
3.53 million

$7.1 billion 

Philadelphia Economic Impact 

$4.4 billion 

Philadelphia Visitor Spending 
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City of Philadelphia Visitor Spending, 2018 

 Total 
Overnight  

Visitors 
Day  

Visitors 

Total Spending $4.41 billion  $3.25 billion   $1.16 billion  

Food & Beverage $1,156 M  $768 M  $388 M  

Lodging $1,089 M  $1,089 M  -- 

Transportation $1,016 M  $690 M  $327 M  

Retail $637 M  $385 M  $252 M  

Recreation $468 M  $272 M  $196 M  

Other $44 M  $44 M  -- 

 

Overnight visitors spend significantly more thanks to their longer stay, which allows them to engage in 

additional activities and pay for lodging. Distance is also related to spending patterns, with visitors from 

markets that are farther away tending to stay longer and spend more on their trips. Most overseas 

visitors to the region come from the United Kingdom, but visitors from China spend the most because 

they spend more per person.  

Tourism Industry Employment 

As a result of increased visits and visitor spending, Philadelphia’s leisure and hospitality employee sector 

has grown significantly over the past decade. The sector has added more than 17,000 jobs over this 

period, jumping from 56,600 in 2009 to 74,000 in 2018.  
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This 31% growth in leisure and hospitality employment 

is the highest of any employment sector in  

Philadelphia over the same time period. 

Tourism employment growth offers accessible job 

opportunities for Philadelphia residents. Tourism 

creates jobs that require a range of skill levels and 

provides entry points to sustainable careers. 

 

 

The tourism industry also generated $342 million in taxes 

for the City and School District of Philadelphia in 2018, 

through a combination of taxes on general activities 

(wage, business and property) supported by tourism, as 

well as specific consumption taxes (hotels, sales, liquor by 

the drink, etc.) that are attributed primarily to visitors. 

The increase in hotel rooms available in 2019 and beyond 

will have a corresponding impact on employment and tax 

revenue generated by the industry within Philadelphia.  

Hotel Market  

Philadelphia’s hotels posted an occupancy rate of 79.6% in 

2018 and $840 million in revenue, with 80% of that 

revenue ($675 million) generated by downtown hotels. 

Center City hotels are supported by a healthy combination 

of types of guests, namely leisure, business and group 

visitor segments. Occupancy rates peak on weekends and 

during the summer months, when leisure visitation is 

strongest. Average daily rates (ADR) and total revenues 

peak in the spring and fall and during midweek, when the 

group and business segments are strongest.  These 

segments provide a visitor base that helps hotels command higher pricing. 

Center City Hotel Occupancy and Average Daily Rate by Quarter and Day of Week, 2018 

 Quarter Day of Week 

Metric Q1 Q2 Q3 Q4 Sun Mon Tue Wed Thu Fri Sat 

Occupancy (%) 73.0% 85.8% 83.3% 76.2% 62.3% 76.5% 82.8% 83.4% 77.7% 83.8% 91.0% 

ADR ($) $173 $208 $183 $199 $185 $213 $212 $207 $196 $192 $203 

RevPAR ($) $126 $178 $152 $152 $116 $163 $176 $173 $152 $161 $185 

 

31%

25%

24%

19%

13%

Leisure & Hospitality

Construction

Business Services

Education & Health

All Private Sector

Philadelphia Employment Growth, 
Top Sectors 2009-2018

$342 million 

Total City and School District  

Tax Revenue 

$133 million 

Consumption  

Tax Revenue 

$209 million 

General Activity  

Tax Revenue 

Philadelphia Hotel Metrics, 2018 

Metric 
Center 

City  
Rest of 

Phila 
Phila  
Total 

Supply (M) 4.43 1.63 6.06 

Demand (M) 3.53 1.25 4.78 

Revenue (M) $675 $165 $840 

Occupancy 79.6% 76.7% 78.9% 

ADR $191 $132 $176 

RevPAR $152 $101 $139 
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1. Visitation 

Visitation to the Greater Philadelphia region comes from around the country and around the world, 

bringing new dollars and spending into the region and driving investment and opportunity for residents.1   

Greater Philadelphia welcomed 45.3 million total visitors in 2018, an 

increase of 1.8% year over the previous year (see Figure 1.1). These 

visitors spent a total of $7.6 billion in the region (see Figure 1.2).  

• Domestic visitors numbered 44.06 million in 2018, up 1.8% from 43.29 million in 2017. Domestic 

visitors spent a total of $6.64 billion in the region in 2018. 

• International visitors totaled 1.22 million, up 3.9% from 1.18 million in 2017. International visitors 

spent $917 million in the region in 2018.  

o Overseas visitors numbered 696,700, an increase of 7.5% from 648,100 in 2017. These 

visitors accounted for $723 million in spending, more than $1,000 per person. 

o Visitors from Canada totaled 497,400, a slight decrease from 501,900 in 2017, and spent 

$186 million. Visitors from Mexico totaled 26,300, a 4.9% increase from 25,100 in 2017, 

and spent $8 million. 

Figure 1.1: Annual Visitation to Greater Philadelphia, 2017-2018 

Visitor Type 2018 Visitation 2017 Visitation % Change 

Domestic 44.06 million 43.29 million +1.8% 

International 1.22 million 1.18 million +3.9% 

     Overseas 696,700 648,100 +7.5% 

     Canada 497,400 501,900 (0.9%) 

     Mexico 26,300 25,100 +4.9% 

Total 45.28 million 44.47 million +1.8% 

Figure 1.2: Visitation and Visitor Spending, 2018 

Visitor Type Visitation Visitor Spending Per Capita Spending 

Domestic 44.06 million $6.64 billion $151 

International 1.22 million $917 million $751 

     Overseas 696,700 $723 million $1,038 

     Canada 497,400 $186 million $374 

     Mexico 26,300 $8 million $292 

Total 45.28 million $7.56 billion $167 

Source (1.1 & 1.2): Econsult Solutions (Domestic), Tourism Economics via Philadelphia Convention and Visitors Bureau (PHLCVB) 
 Percentage changes and per capita calculations may not match reported figures precisely due to rounding.  

 
 

1 Greater Philadelphia is defined within this report as the five-county region comprised of Bucks, Chester, Delaware, Montgomery, and 
Philadelphia counties in Pennsylvania. Many metrics are also shown for the City of Philadelphia and, at times, the downtown sub-market. 

45.3 million 

Regional Visitors 
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1.1. Domestic Visitors 

Domestic visitation to Greater Philadelphia is estimated through an index modeling approach, which 

uses a variety of industry performance statistics related to hotels, attractions, transportation and 

employers, among others (see Appendix A for details). Visitation is estimated by trip type (day and 

overnight) and trip purpose (leisure and business, with business including any business-related travel, 

including convention attendance).2 

Domestic visitation to Greater Philadelphia reached 44.1 million in 2018, an increase of 1.8% from 43.3 

million in 2017 (see Figure 1.3). 

• Growth is concentrated among the overnight visitor segments, which grew 3.4%, compared to 

the 0.7% growth in day visitation. 

Figure 1.3: Annual Domestic Visitation to Greater Philadelphia, 2017-2018 (in Millions) 

Year Total 
Overnight 

Leisure 
Overnight 

Business 
Day 

Leisure 
Day 

Business 
Overnight Day Leisure Business 

2018 44.06 15.55 2.44 23.28 2.79 17.99 26.07 38.83 5.23 

2017 43.29 15.07 2.33 23.09 2.80 17.40 25.89 38.16 5.13 

% Chg 1.8% 3.2% 4.7% 0.8% (0.4%) 3.4% 0.7% 1.8% 1.9% 

Source: ESI Visitation Index Model (see Appendix A). Percentage changes may not match reported figures precisely due to rounding. 

Historical Trends 

Domestic visitation to Greater Philadelphia has grown for nine consecutive years since a recession-

driven low in 2009 (see Figure 1.4).  

• Domestic visitation increased by 22% over the past decade, growing by more than 8 million 

visits, from 36.01 million in 2009 to 44.06 million in 2018.  

o This represents an average annual growth rate of 2.3%.  

• Overnight visits have grown by 37% since 2009 compared to 14% over the same period for day 

visits. This trend has positive implications for the region in terms of hotel demand, visitor 

spending and economic impact. 

 

 
 

2 This analysis adopts the definition of a visit employed by Longwoods International in their Travel USA® panel survey, which defines overnight 
and day trips as follows: 

- An overnight trip is any journey for business or pleasure outside your community and not part of your normal routine, where you 
spend one or more nights away from home. 
- A day trip is any journey for business or pleasure, outside your community and not part of your normal routine that does not 
include an overnight stay. Day trips involve traveling more than 50 miles from home. 

Total trip volume is measured in “person-trips,” which are defined as one trip taken by one visitor (inclusive of both day and overnight trips). 
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Figure 1.4: Annual Domestic Visitation, 2009-2018 (in Millions) 

 

Source: ESI Visitation Index Model (see Appendix A) 

Like many well-established areas, Greater Philadelphia tends to grow more slowly than national 

benchmarks in population and employment. However, Philadelphia’s growth in domestic visitation of 

22.4% over the past decade exceeds the national average of 20.6% (see Figure 1.5).  

Figure 1.5: Growth in Population, Employment and Domestic Visitation, Greater Philadelphia and 
National, 2009-2018 

 

Source: US Census Bureau, Bureau of Labor Statistics, U.S. Travel Association, ESI / Tourism Economics  
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Seasonality 

Visitation is strongest in the middle of the year, with more than 13 million visitors each in the second 

quarter (April-June) and third quarter (July-September) (see Figure 1.6).  

• The proportion of day versus overnight visitation remains constant across the year, with day 

visitors representing close to 60% of total domestic visitation in each quarter. 

Figure 1.6: Quarterly Domestic Visitation – Day and Overnight Visitors, 2018 (in Millions) 

 

Source: ESI Visitation Index Model (see Appendix A) 

Trip Location 

Figure 1.7 shows the share of travelers visiting the City of Philadelphia and suburban counties within the 

region: 

• 63% of domestic visits (27.6 million visitors) to Greater Philadelphia included the City of 

Philadelphia in 2019; 49% of domestic visits (21.4 million visitors) included a suburban county as 

a destination.3 

• Of the 18 million overnight visits to the region, 63% visited the city and 52% visited the suburbs. 

• Of the 26 million day visits, 62% visited the city and 46% visited the suburbs. 

 
 

3 Aggregate visitation to the city is a combination of city-only and city-and-suburbs trips, while aggregate visitation to the suburbs is a 
combination of suburbs-only and the same city-and-suburbs trips. As a result, these figures add up to more than 100% of unique visits to the 
region. 
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Figure 1.7: Domestic Visitation to Greater Philadelphia by Location, 2018 (in Millions) 

Source: ESI Analysis of Longwoods International data 

Population statistics provide context for the level of visitation to a destination relative to the size of a 

city or region. Figure 1.8 below shows the number of domestic travelers per resident in 2018 for the City 

of Philadelphia, the Greater Philadelphia region and nationally. 

• The City of Philadelphia welcomed 27.6 million domestic visitors in 2018, a ratio of 17.5 visitors 

for each of the city’s 1.58 million residents.  

• This ratio exceeded the regional ratio of 10.7 visitors per resident, which in turn exceeds the 

national ratio of 7.0 visitors per resident (2.29 billion trips for a population of 327 million). 

Figure 1.8: Domestic Visitors per Resident, 2018 

 

Source: US Census Bureau, U.S. Travel Association, ESI  
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1.2. International Visitors 

International visitation and spending are tracked by Tourism Economics as part of its Global City Travel 

(GCT) Program, which provides travel estimates for 300 cities worldwide using a time series database 

with a variety of inputs (see Appendix A).  

International visits to Greater Philadelphia totaled 1.22 million in 2018, a 4.0% increase over 2017. 

Spending by international visitors totaled $917 million, increasing by 5.9% over 2017 (see Figure 1.9).  

• Overseas markets represented more than half of international visitation (with 696,700 visitors in 

2018) and more than three-quarters of visitor spending ($723 million in 2018).  

o The region saw healthy growth in both overseas visitation (7.5%) and overseas visitor 

spending (8.5%) in 2018. 

• Canada represents the largest international market for visitation to the United States and for 

Greater Philadelphia, with nearly 500,000 visitors and $186 million in spending in 2018. 

o Canadian visitors accounted for approximately 40% of total international visitation and 

about 20% of international visitor spending in Greater Philadelphia. 

• Mexico is the second-largest market for travel to the U.S., but is a limited market for 

Philadelphia, accounting for 26,300 visitors and $8 million spending. 

Figure 1.9: International Visitation to Greater Philadelphia, 2018 

Market Visitors 
% Change 

(2017-2018)  
Visitor  

Spending 
% Change 

(2017-2018) 
Per Capita 

Spending (2018) 

Overseas 696,700 7.5% $723 million  8.5% $1,038 

Canada 497,400 (0.9%) $186 million  (3.5%) $374 

Mexico 26,300 4.9% $8 million 14.1% $293 

Total International 1,220,400 3.9% $917 million  5.9% $751 

Source: Tourism Economic. Percentage changes and per capita calculations may not match reported figures precisely due to rounding. 
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Overseas Visitation 

Overseas visitors come from international markets outside of Canada and Mexico.4 Due to the length of 

their trips and relative affluence, these visitors have a significant spending footprint and economic 

impact. Visitation and spending by overseas travelers in Greater Philadelphia have grown significantly 

over the 2009-2018 period (see Figure 1.10). 

• Overseas visitation grew 18% from 593,000 in 2009 to 697,000 in 2018, while overseas visitor 

spending grew by 45% from $497 million in 2009 to $723 million in 2018.  

• The additional growth in spending relative to visitation is driven by increased spending per 

visitor, with the average overseas visitor spending slightly more than $1,000 in 2018. 

Figure 1.10: Overseas Visitation and Visitor Spending to Philadelphia, 2009-2018 

 

Source: Tourism Economics for PHLCVB 

  

 
 

4 Visitors from all markets outside of Canada and Mexico are considered “overseas.” Nationally, roughly half of visitors to the United States are 
from Canada and Mexico, and roughly half from overseas. 
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Among overseas visitors, most (69%, or approximately 481,000 visitors) traveled for leisure, with a 

significant number traveling for business or a convention (see Figure 1.11). 

Figure 1.11: Overseas Visitors, Reason for Visiting Philadelphia, 2018 

 

 

Source:  Tourism Economics for Philadelphia Convention & Visitors Bureau 

Figure 1.12 shows the top 10 origin markets for overseas visitors to Greater Philadelphia in terms of 

visitor arrivals and associated spending. 

• The United Kingdom represents the largest origin market, with more than 112,000 arrivals in 

2018 (approximately 16% of total overseas visitation). 

• However, China represents the largest market for visitor spending at $145 million, due to an 

elevated amount spent by each visitor of nearly $1,800. 
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Figure 1.12: Top Origin Markets for Overseas Visitors to Greater Philadelphia, 2018 

Country Visitor Arrivals Visitor Spending ($M) Spend per Visitor 

United Kingdom 112,300 $91.3 M  $813  

China 81,600 $145.0 M  $1,777 

Germany 61,500 $58 M  $943  

India 57,400 $75.2 M  $1,310  

France 31,700 $26.9 M  $849  

South Korea 25,300 $34.0 M  $1,344  

Italy 21,500 $17.5 M  $814  

Ireland 20,400 $21.4 M $1,049 

Netherlands 17,400 $14.4 M  $828  

Spain 17,400 $11.8 M  $678  

 Source: Tourism Economics for PHLCVB 

The United Kingdom has consistently represented the largest origin market over the 2009-2018 period 

(see Figure 1.13). However, two markets have experienced significant growth -- India (which has seen an 

increase of nearly 50% from 39,000 visitors to 57,000) and especially China (which has grown 345% from 

18,000 visitors to 82,000). 

• This shift in visitation is consistent with national trends over the past decade. According to the 

U.S. Department of Commerce, the market share of European visitation to the United States has 

declined from 46% in 2010 to 38% in 2018, while the visitation shares from Asia and South 

America have increased, with China representing the largest growth market.  

China’s rapid growth in number of visits and outsized spending per visitor have made it the top market 

for overseas visitor spending in Philadelphia, passing the United Kingdom as of 2014 (see Figure 1.14). 

This increase has occurred even without direct flight service from PHL to China or nearby markets; the 

institution of direct flights could further accelerate growth from this market. 

• Visitors from India also spend a greater-than-average amount per person, leading to higher 

overall spending than visitors from Germany and other European markets.  
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Figure 1.13: Annual Visitation to Philadelphia from Top Overseas Countries, 2009-2018 

 

Source: Tourism Economics for PHLCVB 

Figure 1.14: Annual Visitor Spending in Philadelphia from Top Overseas Countries, 2009-2018 ($M) 

 

Source: Tourism Economics for PHLCVB 

 $-

 $20

 $40

 $60

 $80

 $100

 $120

 $140

 $160

2009 2011 2013 2015 2017

Sp
en

d
in

g 
($

M
)

China

United 
Kingdom

India

Germany

0

20,000

40,000

60,000

80,000

100,000

120,000

140,000

2009 2011 2013 2015 2017

V
is

it
o

rs

United 
Kingdom 

China 

Germany 

India 

France 
South Korea 

Italy 



Philadelphia Tourism Indicators and Impact 
October 31, 2019 

Visitation: Page 20 

Canadian Visitation 

Philadelphia welcomed nearly 500,000 Canadian visitors in 2018, accounting for more than 40% of all 

international visits to the region. The number of Canadian visitors per year is in part dependent on 

exchange rate conditions and broader trends in Canadian travel demand. 

Figure 1.15 below shows trends in Canadian visitation to the United States from 2000-2018, which tracks 

closely with changes in the exchange rate that reflects the buying power of Canadian dollars in the 

United States. 

• From 2011 to 2013, when the purchasing power of the Canadian dollar remained steady at 

approximately $1.00 in U.S. dollars, visitation to the United States hit its highest levels, with 23.4 

million tourists in 2013.  

• As the Canadian dollar fell between 2013 to 2016, Canadian visitation to the United States also 

dropped to its lowest point since the 2009 recession (19.3 million) before stabilizing as the 

exchange rate steadied.  

Figure 1.15: Canadian Visitation to the United States and Canada/U.S. Exchange Rate, 2000-2018 

 

Source: ESI Analysis of Statistics Canada and Federal Reserve Bank data (based on rolling 12-month averages) 

 

  

-20%

-10%

0%

10%

20%

2001 2003 2005 2007 2009 2011 2013 2015 2017

%
 C

h
an

ge

Canadian Visitors 
and Exchange Rate 
Change in %  
since 2001 



Philadelphia Tourism Indicators and Impact 
October 31, 2019 

Visitation: Page 21 

Over the past decade, the number of Canadians traveling to the United States by plane has increased 

from 6.1 million to 9.6 million, while the number traveling by automobile has dropped to 2009 levels 

after a period of initial growth (see Figure 1.16). 

Figure 1.16: Outbound Canadian Auto and Plane Trips to the United States, 2009-2018 (in Millions)

 
Source: Statistics Canada 

Mexican Visitation 

Visitors from Mexico to the United States numbered 18.5 million in 2018, and visitation has grown 

steadily in recent years. The U.S. Commerce Department reports that 2.76 million of these visitors in 

2018 (or approximately 15%) arrived by air. These trips are more broadly dispersed throughout the 

country, while vehicle trips are more concentrated in border states. 

Figure 1.17 compares trends in Mexican visitation to the United States with the Peso / Dollar exchange 

rate and growth in per capita income in Mexico since 2005. While the purchasing power of the Peso has 

declined significantly during this period, visitation has grown, tracking more closely with visitors’ rising 

income per person. 
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Figure 1.17: Mexican Visitation, Exchange Rate and Per Capita Income Growth, 2005-2018 

 

Source: World Bank (income), Federal Reserve Bank (exchange rate), INEGI / US Department of Commerce (visitation) 

What We’re Watching: Volatility in Key Markets 

While domestic travel is driven largely by broader economic conditions that dictate consumer 
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2. Hotel Performance 

Hotels serve as anchors of the tourism industry. They are major employers and activity centers that 

facilitate overnight stays, leading to more visitor activity throughout the region.  

Figure 2.1 shows the core hotel performance metrics for 2018:5  

• Greater Philadelphia’s hotel revenues reached $1.43 billion in 2018, a 7.7% increase from the 

previous year. 

• Growth in demand outpaced the growth in supply, leading to increased occupancy rates across 

the market. 

o Center City hotels achieved an impressive 

occupancy level of 79.6%. 

• Average daily rates grew by approximately 3% across the region, which combined with 

occupancy growth, led to material increases in Revenue per Available Room (RevPAR)  

 
 

5 Definitions are as follows: Supply is the number of available rooms; Demand is the number of rooms filled by guests; Room Revenue is the 
rates paid for those occupied rooms (excluding taxes, fees and non-room revenue); Occupancy is proportion of available rooms that are filled 
by guests; Average daily rate (ADR) is the average price paid by guests for an occupied room (calculated as revenue / demand); Revenue per 
available room (RevPAR) is the revenue realized by a hotel for each room, whether occupied or not (calculated as revenue / supply). 

79.6% 

Center City Hotel Occupancy 
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Figure 2.1: Greater Philadelphia Hotel Industry Performance, 2018 

Metric 
Greater 

Philadelphia 
City of 

Philadelphia 
Center City 

Philadelphia 

Supply (M) 13.76 6.06 4.43 

Demand (M) 9.95 4.78 3.53 

Revenue (M) $1,430 $840 $675 

Occupancy 72.3% 78.9% 79.6% 

ADR $143.8 $175.7 $191.3 

RevPAR $104.0 $138.7 $152.3 

Year over Year Change    

Supply +2.0% +1.3% +3.7% 

Demand +5.0% +4.4% +5.6% 

Revenue +7.7% +8.0% +9.2% 

Occupancy +3.0% +3.1% +1.8% 

ADR +2.6% +3.4% +3.4% 

RevPAR +5.7% +6.6% +5.4% 

Source: Smith Travel Research 

2.1. Center City Market Trends 

Philadelphia’s downtown hotel market represents an important hub of the regional visitor economy. In 

2018, downtown hotels accounted for more than one third of regional hotel room nights and nearly one 

half of regional hotel revenue, reflecting the outsized spending profile of these visitors. Downtown 

hotels can also serve as the starting point for visitors exploring different neighborhoods of the city or 

parts of the region. 

The downtown hotel market has seen historically high performance levels in recent years, helping fuel a 

boom of new hotel development. This performance has been driven by contributions from three main 

demand segments (group, business and leisure), which work in concert to keep hotels full across 

different nights of the week and times of the year. 

Figure 2.2 below shows the historic hotel occupancy levels and hotel demand going back to 1993 (the 

year in which the Pennsylvania Convention Center first opened).   

• Hotel occupancy in 2018 hit 79.6%, the highest level in decades, and has increased steadily since 

a post-recession low in 2009. 

• Visitors occupied 3.53 million rooms in 2018. This represents an increase of nearly 1 million from 

the 2.56 million occupied rooms in 2009, a 38% increase.  
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Figure 2.2: Center City Historic Hotel Occupancy and Demand 

 

Source: CBRE, Smith Travel Research  
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Benchmarking 

Hotel occupancy data from Smith Travel Research can be used to compare changes in downtown hotel 

performance in Philadelphia against a composite of East Coast peer cities (Baltimore, Boston, 

Washington DC, and New York [Manhattan]).6 Figure 2.3 compares growth trends for Center City 

Philadelphia across the 2009-2018 period to these peer cities. 

• Center City Philadelphia’s growth in demand (42%) has outpaced growth in peer cities (35%) 

despite similar growth in room supply. 

• Hotel revenue in Center City Philadelphia has grown by 79%, exceeding average growth in peer 

markets. 

Figure 2.3: Downtown Hotel Performance Growth: Philadelphia and East Coast Peers, 2009-2018 

 

Source: ESI Analysis of Smith Travel Research Data 

In 2018, Philadelphia’s year-over-year growth in occupancy, average daily rate and revenue per 

available room (RevPAR) exceeded the growth in each of these peer downtown markets.  

 
 

6 This data can be reported as an index but reporting is not authorized for other individual cities. The index is computed as the average of 
changes, to prevent Manhattan (which has by far the largest base of rooms) from overwhelming the index results. 
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2.2. Market Segments 

Market performance is supported by a combination of segments representing the various reasons 

visitors book downtown hotel rooms. Group, leisure and the combined business/contract segments 

each comprised about one-third of occupied downtown rooms in 2018 (see Figure 2.4). 

Figure 2.4: Center City Hotel Market Mix, 2018 

 

Source: Visit Philly / PHLCVB based on Smith Travel Research and Travel Click Data 

Since these segments vary in their nature and seasonality, they complement one another in supporting 

the strong occupancy level maintained by downtown hotels. The characteristics of each segment are 

described below. 

Group 

Group visitors represent 10 or more travelers who are in town for an event or gathering (including but 

not limited to events held at the Pennsylvania Convention Center). Group demand is tied to 

Philadelphia’s ability to attract a range of events, including conventions, trade shows, corporate events, 

sporting events, weddings and more.  

These events are highly sought after by destinations due to their beneficial impact on hotels and the 

local economy. Groups tend to command strong hotel rates and are often scheduled months or years in 

advance, allowing hotels to plan their revenue and pricing strategies around this base of business.  

• Group demand accounted for 1.15 million downtown room nights in 2018, and more than $200 

million in room revenue, the most of any visitor segment. 
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The largest conventions are termed “citywide” due to their overall impact on the hotel market.7 These 

events generate considerable demand for host hotels, which in turn creates a “compression” effect that 

pushes excess demand to other locations, benefitting even those hotels that do not directly book 

conventioneers. An analysis by PHLCVB quantified this effect by comparing market performance during 

citywide conventions to comparable days without citywide events, using daily market data from Smith 

Travel Research. 

• During citywide conventions from 2016-2018, downtown hotels saw a 12% increase in hotel 

occupancy, a $53 increase in average daily room rate and a $69 increase in RevPAR. 

Leisure 

Leisure visitors represent visitors in town for fun and pleasure. This category excludes groups visiting for 

a leisure purpose (such as a wedding, reunion, sporting event, etc.), which are included in the group 

category. Leisure visitors are drawn by the activities and brand of a destination.  

• Leisure accounted for 1.2 million occupied rooms in 2018, the most of any segment.  

• Leisure travel is strongest on the weekends and in the summer months, when travelers have 

more free time.  

• Leisure travel is completely discretionary, with visitors choosing among many different 

destinations. Accordingly, leisure travelers are typically considered price-sensitive, leading to a 

lower average room rate than the group and business segments. 

Business  

Business travelers represent hotel guests who are in town for commercial reasons (such as meetings, 

sales calls, etc.) outside of a group event. 

• Business travelers have grown as a source of room demand in recent years, consistent with the 

improved economic performance of the city and the addition of office space in its central 

business district.  

• Business travel is strongest during the middle of the week. Hotels tend to achieve relatively high 

rates for this segment, which may be less price-sensitive (and place a higher value on location 

and amenities) since costs are often absorbed by a business entity rather than by an individual.  

Business travel is interconnected with a city’s economic performance and its attractiveness as a business 

location. Job growth in Philadelphia has been relatively strong in recent years, helping drive demand for 

this segment. 

Large corporations with downtown headquarters like Comcast and Aramark represent major drivers of 

business demand. Broadly, however, Philadelphia has a shortage of corporate headquarters relative to 

the size of its economy, which can limit this segment.  

 
 

7 A “citywide” convention is defined as those that generate 2,000+ hotel rooms per night at peak. 
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Contract 

Contract rooms are a consistent block of rooms committed at stipulated contract rates for an extended 

period over 30 days with payment guaranteed regardless of use, such as for airline crews and 

permanent guests.8  This segment grew significantly in 2018, accounting for approximately 157,000 

room nights, an increase of 37.5% over 2017. However, it still represents a small share (4%) of total 

hotel room nights sold in Center City. 

Seasonal and Day of Week Performance 

The interplay between these segments is crucial to supporting the strength of the market across days of 

the week and throughout the year (see Figure 2.5).  

• Group demand is strongest in the spring and fall (Q2/Q4). 

• Leisure demand peaks during the summer (Q3), and also helps fill rooms during winter months 

(Q1/Q4) when total demand is weakest 

• Business and contract demand are relatively consistent throughout the year, helping soften 

fluctuations in the market. 

Figure 2.5: Center City Hotel Demand by Quarter, 2018 (in Room Nights) 

 

Source: CBRE, Visit Philadelphia / PHLCVB based on Smith Travel Research and Travel Click Data. Totals may not sum to 100% due to rounding. 

This combination of visitation segments has produced occupancies ranging from 73.0% to 85.8% across 

the year (see Figure 2.6).  

• Occupancy is strongest in the middle of the year, peaking in Q2 and Q3. 

 
 

8 Government business is not included in this segment. 
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• ADR exceeds $200 in the spring, driven by the strength of the group market. 

Figure 2.6: Center City Hotel Occupancy and Average Daily Rate by Quarter, 2018 

 

Source: Smith Travel Research  

A similar dynamic is visible in performance patterns by the day of the week (see Figure 2.7). 

• Average rates are highest during the week, peaking on Monday through Wednesday when 

occupancy is strong, driven by the group and business markets.  

• Occupancy peaks at 90.7% on Saturday nights, when leisure demand is most robust. 

Figure 2.7: Center City Hotel Occupancy and Average Daily Rate by Day of Week, 2018 

 

Source: Smith Travel Research 
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3. Visitor Spending and Economic Impact 

Direct visitor spending refers to point-of-sale purchases at local businesses. Each dollar spent has 

“spillover” impact for regional suppliers (indirect impacts) and when wages earned by tourism industry 

workers are re-spent (induced impacts). The total economic impact is calculated as the sum of these 

direct and spillover impacts. 

Visitor spending is estimated through a balanced approach that accounts for a broad basket of 

indicators of changes in prices (i.e., inflation) and spending patterns (including survey and transaction 

data) in each sector. Spillover impacts are modeled using the industry-standard IMPLAN input-output 

modeling framework (see Appendix B for more detail). 

Direct spending totaled $7.6 billion in 2018, an increase of 6.1% 

over 2017. The regional economic impact of visitor spending was 

$12.2 billion in 2018, an increase of 5.9% over 2017 (see Figure 

3.1).  

• $4.4 billion in visitor expenditures and $7.1 billion in 

economic impact took place within Philadelphia in 2018. 

• $3.2 billion in visitor expenditures and $5.1 billion in economic impact occurred in the suburban 

counties.  

Figure 3.1: Greater Philadelphia Visitor Spending and Economic Impact, 2018 (in Billions) 

Metric Total Philadelphia Suburbs 

Direct Spending $7.56 B $4.41 B $3.15 B 

Indirect/Induced Output $4.60 B $2.68 B $1.92 B 

Economic Impact $12.16 B  $7.09 B $5.07 B 

Source: ESI Visitor Spending Model, IMPLAN (see Appendix B) 

3.1. Direct Visitor Spending 

Direct spending totaled $7.6 billion in 2018, an increase of 6.1% (or $433 million) over 2017. This growth 

ran slightly ahead of national trends, with the U.S. Travel Association estimating a 5.0% increase in total 

travel spending in the United States in 2018. 

Growth in spending is driven by a combination of growth and changes in the mix of visitation, 

inflationary effects (which tend to drive prices for the same goods up incrementally each year), and real 

growth in spending (beyond inflation). All three of these factors contributed to visitor spending growth 

in 2018: 

  

$12.2 billion 

Regional Economic Impact 

$7.6 billion 

Regional Visitor Spending 
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• Visitation grew by 1.8% overall, but grew by 3.4% in the overnight segment that accounts for the 

majority of spending. 

• Inflationary effects were modest, with the Consumer Price Index (CPI) increasing 1.9% nationally 

and 1.0% for the Philadelphia region in 2018. 

• Further growth was apparent in sectors, including food and beverage, and lodging, which 

benefitted from strong economic conditions and continued growth in the region’s tourism. 

Spending by Sector 

Visitor spending is primarily concentrated in five sectors of the economy, with purchases for food and 

beverage, and lodging accounting for slightly more than half of total visitor spending (see Figure 3.2).  

• All major sectors saw an increase in visitor spending relative to 2017. 

• Lodging expenditures increased by 7.3%, driven both by strong growth in overnight stays and by 

increases in hotel rates (with hotel room revenue growing by 7.7%). 

• Transportation spending increased by 7.6%, driven in part by increases in gas prices (which grew 

by 12% to an annual average of $2.80 from an unusually low average of $2.50 in 2017). 

Figure 3.2: Greater Philadelphia Direct Visitor Spend by Sector, 2017-2018  

 

 

Source: ESI Visitor Spending Model (see Appendix B) 

  

Sector 
2018 
($M) 

2017 
($M) % Change 

Food & Beverage $2,015 $1,910  +5.5% 

Lodging $1,890 $1,762  +7.3% 

Transportation $1,629 $1,514  +7.6% 

Retail $1,129 $1,084  +4.2% 

Recreation $820 $786  +3.5% 

Other $74 $71  +5.4% 

Total $7,558 $7,125  +6.1% 
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What We’re Watching: Visitor Spending Patterns 

Today’s consumers are increasingly seeking (and spending on) experiences rather than products. For 

travelers, a popular way to experience a place is through its food. This industry trend has coincided with 

the continued growth of Philadelphia’s food scene as a cultural and economic force. Dining options have 

grown across Philadelphia’s neighborhoods, increasingly offering unique atmospheres or outdoor spaces 

along with the opportunity to enjoy food and drinks that are often local. 

This trend is also reflected in visitor spending data, where growth in food and beverage spending has 

been outpacing expenditure growth in other categories (see Appendix B for more detail). As a result, the 

proportion of visitor spending on food and beverage has grown 7.7% over the past five years, from 

24.8% to 26.7% (see Figure 3.3). 

Figure 3.3: Share of Visitor Spending by Category, 2013-2018 

 

Source: Tourism Economics (2013), ESI Visitor Spending Model (2018) - (see Appendix B) 

Spending by Visitor Type 

The level and the mix of visitor spending varies based on the type and purpose of trip, with overnight 

visitors and business travelers spending more on a per-visitor basis than other visitor types. 

Day and Overnight 

Overnight visitors represented 41% of total trips to the region in 2018, but accounted for 73% of 

regional visitor spending ($5.5 billion out of $7.6 billion). 

• Overnight visitors spend an average of $291 in the region during their trip, of which $100 is 

spent on lodging (see Figure 3.4). 

o This lodging cost is averaged across all visitors, including those who have no lodging cost 

(such as those staying with friends and family) and those sharing paid accommodations. 
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• Day visitor spending totaled $2.1 billion in 2018 and averaged $78 per visitor, with one-third 

($26) spent on food and beverage.  

Figure 3.4: Direct Visitor Spending in Greater Philadelphia by Trip Type  

Sector Total 
Overnight 

Spend 
% of 

Spend 

Per 
Visitor 
Spend 

Day 
Visitor 
Spend  

 % of 
Spend 

Per 
Visitor 
Spend 

Food & Beverage $2,015 M  $1,337 M  24% $71 $678 M  33% $26 

Lodging $1,890 M  $1,890 M  34% $100 -- -- -- 

Transportation $1,629 M  $1,046 M  19% $55 $583 M  28% $22 

Retail $1,129 M  $678 M  12% $36 $451 M  22% $17 

Recreation $820 M  $476 M  9% $25 $344 M  17% $13 

Other $74 M  $74 M  1% $4 -- -- -- 

Total $7,558 M  $5,502 M  100% $291 $2,056 M  100% $78 

Source: ESI Visitor Spending Model (see Appendix B) 

• Within the City of Philadelphia, overnight visitors spent $3.25 billion, accounting for nearly 

three-quarters (74%) of the total $4.41 billion in expenditures (see Figure 3.5). 

Figure 3.5: Direct Visitor Spending within the City of Philadelphia by Trip Type  

Sector Total 
Overnight 

Spend 
% of 

Spend 
Per Visitor 

Spend 
Day Visitor 

Spend  
 % of 

Spend 
Per Visitor 

Spend 

Food & Beverage $1,156 M  $768 M  24% $68 $388 M  33% $24 

Lodging $1,089 M  $1,089 M  34% $96 -- -- -- 

Transportation $1,016 M  $690 M  21% $61 $327 M  28% $20 

Retail $637 M  $385 M  12% $34 $252 M  22% $15 

Recreation $468 M  $272 M  8% $24 $196 M  17% $12 

Other $44 M  $44 M  1% $4 -- -- -- 

Total $4,409 M  $3,247 M  100% $287 $1,162 M  100% $71 

Source: ESI Visitor Spending Model (see Appendix B) 

The per-capita spending calculation includes in the visitation count both “city only” visitors and those 

visitors who went to both the city and the suburbs, but it includes only expenditures taking place within 

Philadelphia. Therefore, per-capita estimates within Philadelphia are slightly lower than regional 

estimates because city estimates do not capture the full regional spending of the combined city and 

suburbs visitors. 
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Leisure and Business 

Visitor spending can also be broken down by trip purpose. Leisure visitors represented 70% of total 

visitor spending ($5.3 billion of the $7.6 billion total). Business visitors represented 12% of visitation to 

the region but accounted for 30% of visitor spending ($2.1 billion) due to higher per-capita spending 

(see Figure 3.6). 

• Business visitors spent an average of $400 per visit, with the largest portion of their travel 

budget devoted to lodging (31%). 

• Leisure visitor spending totaled $5.3 billion in 2018 and averaged $134 per visitor. 

o This spending was distributed relatively evenly across the top spending categories of 

food and beverage, transportation and lodging. 

Figure 3.6: Direct Visitor Spending by Trip Purpose  

Sector Total 
Leisure 
Spend 

% of 
Spend 

Per 
Visitor 
Spend 

Business 
Visitor 
Spend  

% of 
Spend 

Per 
Visitor 
Spend 

Food & Beverage $2,015 M  $1,421 M  27% $36  $594 M  26% $106  

Lodging $1,890 M  $1,188 M 22% $30  $701 M  31% $125  

Transportation $1,629 M  $1,280M  24% $32  $350 M  16% $62  

Retail $1,129 M  $790 M  15% $20  $339 M  15% $61  

Recreation $820 M  $632 M  12% $16  $188 M  8% $34  

Other $74 M  --  -- -- $74 M 3% $13  

Total $7,558 M  $5,312 M  100% $134  $2,246 M  100% $401  

Source: ESI Visitor Spending Model (see Appendix B) 

Per-capita averages include both overnight and day visitors. Lodging expenditures for day visitors is $0, 

which is incorporated into the averages within this analysis. 
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3.2. Economic Impact 

The economic impact of Greater Philadelphia’s visitors is the sum of direct spending by tourists and the 

effects that those dollars have on the local economy. The impact includes not only total economic 

activity attributable to visitor spending, but the jobs and earnings that this activity supports, along with 

the tax revenue that it generates.  

Figure 3.7 shows the economic, employment and earnings impact of direct and spillover activity 

attributable to visitor spending in the Philadelphia region. The regional economic impact of visitor 

spending was $12.2 billion in 2018, an increase of 5.9% (or $677 million) over 2017.  

• This impact is equivalent to more than $33 million per day in economic activity. 

• This activity supported 103,800 jobs across the region, an increase of 5.5% (or 5,500 jobs).  

• This employment supported $3.6 billion in earnings (including wages and benefits), an increase 

of 5.7%. 

Figure 3.7: Greater Philadelphia Economic Impact, 2017-2018 

Metric Total 
Direct 

Impact 
Indirect / 

Induced 

2018    

Output ($B) $12.16 $7.56  $4.60  

Employment (jobs) 103,800 76,600 27,200 

Personal Income ($B) $3.65  $2.18  $1.46  

2017    

Output ($B) $11.50  $7.13  $4.36  

Employment (jobs) 98,300 72,500 25,800 

Personal Income ($B) $3.45  $2.07 $1.39  

% Change    

Output 5.9% 6.1% 5.6% 

Employment 5.5% 5.5% 5.6% 

Personal Income 5.7% 5.7% 5.6% 

Source: ESI, IMPLAN (see Appendix B). Totals and percentage changes may not match precisely due to rounding. 
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Figure 3.8 below breaks out economic impact by geography, comparing activity in Philadelphia to 

activity in the suburban counties.9  

• The City of Philadelphia represents 58% of the total regional economic impact ($7.1 billion), 54% 

of employment (56,100 jobs) and 56% of earnings ($2 billion), with the remaining impact 

occurring in the suburban counties. 

Figure 3.8: Breakdown of Greater Philadelphia Economic Impact, 2018 

Metric Total Philadelphia Suburbs 

Level of Activity    

Direct Spending ($B) $7.56 $4.41 $3.15 

Output ($B) $12.16  $7.09 $5.07 

Employment (jobs) 103,800 56,100 47,700 

Personal Income ($B) $3.65  $2.04 $1.61 

Share of Activity    

Direct Spending 100% 58% 42% 

Output 100% 58% 42% 

Employment  100% 54% 46% 

Personal Income 100% 56% 44% 

Source: ESI, IMPLAN (see Appendix B) 

  

 
 

9 Due to linkages in the regional economy, indirect and induced impacts occurring in both the city and suburbs are driven by direct visitor 
spending in both locations. 
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Historical Trends 

2018 represents the 9th consecutive year of visitation, spending and economic impact growth for 

Greater Philadelphia since a recession-driven low in 2009. Figure 3.9 below shows annual growth trends 

over this period in direct spending, indirect and induced impact, and total economic output. 

• Visitor spending has grown by 50% over this period (from $5.03 billion in 2009 to $7.56 billion in 

2018), with annual growth averaging 4.4% over this period. 

• Total economic impact has grown by 49% (from $8.17 billion in 2009 to $12.16 billion in 2018), 

an increase of $4 billion. 

Figure 3.9: Greater Philadelphia Tourism Economic Impact, 2009-2018 

 

Source: ESI, Tourism Economics, IMPLAN (see Appendix B) 
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4. Tax Revenue Generation 

Tourism activity is a major generator of tax revenue for state and local governments, and school 

districts. Visitor spending across a range of tourist activities circulates through the local economy and 

supports local businesses and jobs, which builds the local tax base. In addition, many of the things that 

visitors buy are subject to direct consumption taxes (such as sales, hotel and parking taxes), which 

generate additional revenue. In this way, spending by out-of-town visitors supports vital public services 

and quality of life for residents. 

Tax revenue impacts from direct and spillover activities are estimated based on a custom fiscal model 

developed by ESI that relies on the established relationship between economic activity and various types 

of tax collection (i.e. effective rates). Specific calculations are made for consumption taxes that are 

commonly paid by visitors.  

The visitor economy in Greater Philadelphia generated $980 million in state and local taxes in 2018, an 

increase of 4.6% from 2017 (see Figure 4.1). 

• Pennsylvania tax revenues are estimated at 

$500 million, an increase of 4.4%.  

• Philadelphia City and School District tax 

revenues are estimated at $342 million, an 

increase of 4.8%, while suburban tax revenues 

are estimated at $139 million, an increase of 

4.7%. 

Figure 4.1: State and Local Tax Revenue Generated by Visitor Spending, 2018  

Geography Total ($M) 
Income, Biz & 

Property Taxes ($M) 
Consumption 

Taxes ($M) 

Commonwealth of Pennsylvania $499.5 $147.9 $351.6 

Local Jurisdictions    

City & School District of Philadelphia $342.1 $208.7 $133.3 

Suburban Jurisdictions & School Districts $138.6 $121.0 $17.6 

Total $980.2 $477.6 $502.5 

% Change vs. 2017 +4.6% +5.5%  +3.5% 

Source: ESI, IMPLAN (see Appendix B). Rows and columns may not sum precisely due to rounding. 

Appendix B contains a detailed breakdown of revenues by tax type and jurisdiction. 

  

$980 million 

Total State and Local Tax Revenue 

$480 million 
City & Suburban 

Tax Revenue 

$500 million 
Pennsylvania Tax 

Revenue 
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4.1. Consumption Taxes 

State and local governments also supplement visitor-driven tax revenues through consumption taxes, 

which are disproportionately generated by visitors. This structure generates additional revenue for state 

and local governments, and school districts to support essential services without raising residents’ taxes. 

Figure 4.2 below shows visitor-generated consumption tax revenues by type for the City of Philadelphia 

for 2018, along with the total collections for each tax type, the share of total collections attributable to 

visitors, and the use of these funds by the city.  

• Visitor-generated consumption taxes collected by the City and School District of Philadelphia 

totaled $133 million in 2018, an increase of 2.5% over $130 million collected in 2017. This 

represents 28% of total revenue collection from these sources. 

Figure 4.2: Share of Selected City of Philadelphia Consumption Taxes Supported by Visitors ($M) 

Tax Type 

Total City of 
Philadelphia 

Collections 2018 
($M) 

Visitor Revenue 
Supported, 
2018 ($M) 

Visitor 
Supported 

Proportion (%) Use of Revenue 

Hotel Tax $72.0 $68.2 94.8% 
Tourism Promotion/  
Convention Center Debt 

Sales Tax $202.9 $27.2 13.4% General Fund 

Liquor Tax $72.4 $24.6 34.0% School District 

Amusement Tax $25.8 $6.0 23.2% General Fund 

Vehicle Rental Tax $6.1 $4.4 73.4% Stadium Debt 

Parking Lot Tax $94.7 $2.7 2.8% General Fund 

Total $473.9 $133.1 28.1%  

Source: ESI, IMPLAN (see Appendix B), City of Philadelphia and School District of Philadelphia Revenue Reports.  
Calculations may not sum precisely due to rounding. 

The largest collections from visitor consumption taxes are from hotel and sales taxes, which are 

generated primarily by hotels and restaurants.10 The liquor-by-the-drink tax (a 10% surcharge on the 

sale of alcoholic beverages at restaurants, bars, clubs and hotels within the city) generates significant 

revenue for the School District, about one-third of which is attributable to visitors.  

In addition, the 6% state sales tax and the $0.58 per gallon state liquid fuels tax11 combined generate an 

estimated $352 million for the Commonwealth of Pennsylvania from visitor spending in 2018. 

 
 

10 Note that a Philadelphia sales tax of 1% applies to hotel room rentals within the City, above and beyond the 8.5% hotel tax and 6% state sales 
tax. Many items purchased by visitors are exempt from the city and state sales tax, including clothing, groceries and admissions tickets. 

11 Note that the level of the liquid fuel tax is fixed per gallon and is independent of the underlying price of gasoline. Therefore, while fuel 
spending increased significantly due to increases in fuel prices in 2018, liquid fuel tax revenues increased by a more modest 3%, with growth 
driven only by increases in the amount of fuel purchased. 
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4.2. Hotel Impact on the Tax Base 

As detailed throughout this report, the visitor economy touches a wide range of economic sectors, both 

directly and through spillover activity. However, the hotel industry embodies the most material 

representation of visitor-driven activity. It is therefore useful to understand the tax revenue implication 

of Philadelphia’s lodging properties (as a subset of the overall tax impacts described above). 

Hotels are major contributors to the real estate tax base, which represents the primary source of 

revenue for the School District of Philadelphia. According to data from the City’s Office of Property 

Assessment, the total assessed value of the 82 hotels in Philadelphia for 2019 is more than $2.8 billion.12 

Of this total, nearly $2.5 billion represents taxable value for the year 2019.13 This assessed value is 

estimated to generate $35 million in annual property tax revenue, 55% of which goes directly to the 

School District of Philadelphia and the remainder to the City of Philadelphia (see Figure 4.3). 

Figure 4.3: Property Value and Real Estate Tax Revenue from Philadelphia Hotels, 2019 

Measure 2019 

Number of Properties 82 

Total Market Value $2.84 billion 

Total Taxable Value $2.48 billion 

Real Estate Tax Rate 1.3998% 

Est. Real Estate Tax Revenue from Hotels $34.7 million 

Source: Office of Property Assessment (2019) 

  

 
 

12 The differential represents tax exempt value, primarily through mechanisms such as the 10-year tax abatement. In the case of this 
abatement, this value will be taxable in the future when the abatement expires. 

13 This total does not include hostels, bed and breakfasts or Airbnb rentals, which can fall under different building-use codes. 
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Hotels are also large-scale employers, making them major contributors to the wage-tax base, which 

represents the largest source of revenue for the City of Philadelphia. 

• According to the Bureau of Labor Statistics (BLS) data, Philadelphia’s supply of approximately 

16,600 hotel rooms supported nearly 9,000 direct hotel employees in 2018 (see Figure 4.4).  

o This represents a ratio of 0.54 jobs for each hotel room in the city (or 54 jobs for every 

100 rooms. 

Figure 4.4: Employment and Wage Tax Per Hotel Room in Philadelphia 

Measure Value 

Lodging jobs in Philadelphia (2018)                       8,970  

Hotel rooms (2018)                     16,600  

Jobs per hotel room 0.54 

Average annual wages, accommodation sector (2018)  $41,200  

Sources: ESI, IMPLAN, Bureau of Labor Statistics  

 

What We’re Watching: Jobs and Tax Growth from New Hotel Supply 

Philadelphia has nearly 2,000 hotel rooms under construction in 10 new hotels slated to open in 2019-

2020. These new rooms will provide significant employment opportunities for residents throughout the 

region and build on the industry’s contribution to the city’s tax base. As documented above, each new 

hotel room supports additional jobs and earnings within the city, generating wage tax for the city. 

New hotel rooms in Philadelphia reflect the increasing overnight demand in the region, which ultimately 

results in a growing volume of visitation and spending for the region and creates additional spillover 

impact throughout the regional economy. New hotels and the associated visitor spending will also 

contribute to a variety of additional tax bases for the city and state, including the hotel, sales, liquor-by-

the-drink, and parking taxes that many visitors pay.  
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5. Tourism Employment 

Among the most crucial effects of tourism on a region is the base of employment that it supports. In 

recent years, tourism industry employment has increased faster than overall job growth, increasing the 

importance of the sector to local employment. Importantly, the tourism industry provides a diverse set 

of employment opportunities which have a range of training levels and locations. This means that 

growth in tourism activity helps the city and region grow in an equitable way. 

Measuring Tourism Employment 

Employment in the tourism industry can be quantified in two different ways:  

• “Visitor-supported employment” represents the flow of spending by visitors through the 

economy (including direct, indirect and induced impacts as described in Section 3 of this report). 

• “Leisure and hospitality employment” reflects the number of employees in tourism-serving 

sectors. The federal Bureau of Labor Statistics (BLS) defines this “super-sector” as the food and 

beverage, accommodations, and arts, entertainment and recreation sectors. 

These approaches have some overlap in the employment that they capture, but also some important 

differences: 

• Visitor-supported jobs include a combination of leisure and hospitality jobs (covering the sectors 

in which most direct visitor spending takes place), and spillover jobs across the economy. 

o There were 103,800 visitor-supported jobs in the 

Greater Philadelphia region in 2018. 

• Leisure and hospitality jobs are generated by a combination of 

visitor and local spending (since visitor-serving amenities like 

restaurants and attractions are also frequented by locals).  

o There were 186,700 leisure and hospitality jobs in the 

Greater Philadelphia region in 2018. 

Jobs in the leisure and hospitality industry supported by direct visitor 

spending represent the overlap between these two approaches. 

Figure 5.1: Greater Philadelphia Tourism Employment Measures, 2018 

Metric Total Philadelphia Suburbs 

Visitor-Supported Employment 103,800 56,100 47,700 

Leisure and Hospitality Employment 186,700 74,000 112,700 

Source: Bureau of Labor Statistics (Leisure and Hospitality Employment), ESI and IMPLAN (Visitor-Supported Employment) 

186,700 

Regional Leisure and 

Hospitality Jobs 

103,800 

Regional Visitor-

Supported Jobs 
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5.1. Leisure and Hospitality Employment 

The BLS defines a leisure and hospitality “super-sector,” which includes industries that serve visitors in 

addition to locals. Greater Philadelphia’s leisure and hospitality employment has grown significantly 

over the past decade (see Figure 5.2). 

• Regionally, employment in the sector has increased by nearly 38,000 jobs (25%) from 148,800 in 

2009 to 186,700 in 2018. 

• Industry job growth has been led by the City of Philadelphia, which grew by 17,400 jobs (31%) 

from 56,600 in 2009 to 74,000 in 2018. 

 

Figure 5.2: Greater Philadelphia Leisure and Hospitality Employment, 2009-2018 

 

Source: Bureau of Labor Statistics Quarterly Census of Employment and Wages (QCEW) 

In terms of percentages, the 31% growth in leisure and hospitality employment leads job growth in all 

other sectors within Philadelphia over this period (see Figure 5.3). 
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Figure 5.3: Philadelphia Employment Growth, Top Five Sectors, 2009-2018 

 

Source: Bureau of Labor Statistics 

Figure 5.4 compares Philadelphia’s employment growth trends from 2009-2018 to East Coast peer cities, 

as well as the national average.  

• While Philadelphia’s overall job growth of 13% lags behind the national average and peer cities, 

its tourism employment growth of 31% is more than twice its overall job growth, outpacing the 

national average over this period.  

Figure 5.4: Employee Growth in the Leisure and Hospitality Sector, City Comparison, 2009-2018 

 

Source: Bureau of Labor Statistics, QCEW (2019) 
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Due to its rapid growth, the leisure and hospitality industry represents an increasing share of 

employment in the city and region (see Figure 5.5).  

• Within the City of Philadelphia, leisure and hospitality represented 12.7% of private 

employment in 2018, up from 10.9% in 2009.   

• Within the region overall, the leisure and hospitality industry represented 10.9% of private 

employment in 2018, up from 9.5% in 2009. 

Figure 5.5: Leisure and Hospitality Employment Share, 2009-2018 

Metric Total Philadelphia Suburbs 

2018    

Leisure and Hospitality Employment 186,800 74,000 112,800 

Total Private Employment 1,720,200 585,100 1,135,100 

Leisure and Hospitality Share 10.9% 12.7% 9.9% 

2009    

Leisure and Hospitality Employment 148,800 56,600 92,200 

Total Private Employment 1,564,900 518,300 1,046,600 

Leisure and Hospitality Share 9.5% 10.9% 8.8% 

Source: Bureau of Labor Statistics 
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5.2. Visitor-Supported Employment by Sector 

The impact of the tourism industry on a region’s job base can also be measured through “visitor-

supported employment.” This approach tracks the flow of visitor spending through the local economy, 

identifying not only the jobs supported by direct visitor spending (in sectors such as food and beverage, 

lodging and retail), but also indirect and induced effects of that spending as it spills over into the local 

economy at large (including sectors like health care, real estate and professional services).14  

Visitor-supported jobs within the region totaled 103,800 in 2018, an increase of 5.5% (or 5,500 jobs) 

from 2017. 

• The largest sector is food and beverage, which represents 34% of total visitor-supported 

employment. 

• “Spillover” jobs in sectors that do not receive significant visitor spending (including professional 

services, education, medicine and real estate) represent 18% of all visitor-supported 

employment. 

Figure 5.6: Greater Philadelphia Visitor-Supported Employment by Sector, 2017-2018  

 

 

 

 

 

 

 

 

 

 

Source: ESI, IMPLAN (see Appendix B). Percentage changes may not match precisely due to rounding.  

  

 
 

14 This approach in effect starts with the dollars that tourists spend and “follows the money” as it works its way through the economy. 
Employment estimates from this method are based on the economic impact estimates described above. 

Sector 2018 2017 % Change 

Food & Beverage 35,000 33,200 5.4% 

Lodging 17,700 16,500 7.2% 

Recreation 12,800 12,200 4.7% 

Transportation 11,700 11,100 5.4% 

Retail 7,500 7,400 1.5% 

Other 19,100 17,900 6.7% 

Total 103,800 98,300 5.5% 

Food & 
Beverage

34%

Lodging
17%

Recreation
12%

Transportation
11%

Retail
7%

Other
19%
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Comparing visitor-supported employment to BLS data on employment by sector illustrates the share of 

employment supported by visitors. Overall, visitor-supported jobs accounted for 6% of total private 

sector employment in the region in 2018 (see Figure 5.7). 

• 35% of jobs in the region’s leisure and hospitality sector (including the accommodations & food 

service and the arts, recreation & entertainment sub-sectors) are visitor-supported. 

• 44% of transportation jobs are supported by visitor spending. 

Figure 5.7: Visitor-Supported Employment as Share of Private Employment, 2018 

Metric 
Total Private 
Employment 

Visitor-Supported 
Employment 

% Visitor-
Supported 

Leisure and Hospitality Sector    

Accommodations & Food Service 150,500 52,700 35% 

Arts, Entertainment & Recreation 36,900 12,800 35% 

Transportation 26,400 11,700 44% 

Other Industries 1,506,400 26,600 2% 

Total 1,720,200 103,800 6% 

Source: Bureau of Labor Statistics, Econsult Solutions, Inc, IMPLAN 

 

 

What We’re Watching: Accessible Employment Opportunities 

The growing employment base represented by the tourism industry is particularly important due to the 

accessible nature of the jobs that it provides. Leisure and hospitality jobs require a range of skill levels 

and provide an entryway to sustainable careers. Further, these jobs are held by residents across 

neighborhoods, and closely reflect the city’s demographic profile. 

In addition to their accessibility, travel-related jobs (including hotel, restaurant, and attraction 

employees) are sustainable because they are tied to Philadelphia’s unique qualities of place, making 

them difficult to outsource or automate. These qualities, along with the career pathways and 

representative demographics of the industry, make tourism an important component of the city’s 

equitable growth strategy. 
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Appendix: Methodology Detail 

A. Visitor Volume 

Index modeling is a frequently applied technique in economic forecasting that combines a variety of 

inputs to develop a composite estimate of year-over-year change for a given metric. To estimate visitor 

volume for a destination, this approach offers certain methodological advantages overestimates derived 

from survey panel data alone.  

• While panel data attempts to represent the full population that it seeks to describe (in this case, 

all visitors to the Greater Philadelphia region), sample bias may still occur.  

• In addition, even a perfectly representative sample is subject to a margin of error when 

extrapolating results to the full population.  

• Finally, several assumptions are required to extrapolate results from the sample population to 

the entire population.  

Panel data remains an invaluable source of information on travel behavior and preferences, and it is 

utilized as the baseline source for visitation to the destination in this model. However, annual changes in 

visitation are typically small relative to the full volume of visitors (generally just a few percentage points 

in either direction). These calculations magnify the weaknesses of panel data relative to “on the ground” 

metrics for visitor activity. A single data source with an acknowledged margin of error may show 

percentage changes that conflict with observed and tracked visitor activity in hotels, attractions, 

transportation providers, and employment in the tourism sector. While any one indicator is far from 

sufficient to determine trends in visitation (because each contains its own weaknesses and biases), 

collectively, such indicators can serve as a more reliable benchmark of annual changes in visitation. 

Building on the work of Tourism Economics, which developed a visitor volume index model for Visit 

Philadelphia to estimate the annual change in domestic travel volume by segment, ESI analyzed the 

relationship between relevant indicators of tourism activity and travel volume by segment as reported 

by Longwoods International for 2009 to 2017. This statistical exercise yielded insights into visitation in 

the various segments, which were used to give weight to the observed changes in each metric on a year-

over-year basis when estimating changes in volume. 

Figure A.1 below shows index components by visitor segments. Data was provided on a quarterly basis 

by Visit Philadelphia, with the original source frequently the travel service provider itself (attraction, 

hotel, transportation provider, etc.). Index components given the highest weight are highlighted in blue 

while those given the lowest weight are highlighted in gray. 
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Figure A.1: ESI Greater Philadelphia Visitor Volume Index Model Components 

Metric 
Overnight 

Leisure 
Day 

Leisure 
Overnight 
Business 

Day 
Business 

 

Hotels     
Weighting 
Key 

Rooms Sold – 5-County ✓ ✓ ✓ ✓ High Weight 

Rooms Sold – Center City (CC) ✓ ✓ ✓ ✓ 
Medium 
Weight 

CC Leisure Demand ✓ ✓ ✓  Low Weight 

CC Commercial Demand   ✓ ✓  

CC Group Demand ✓ ✓ ✓ ✓  

Attractions      

INHP Attractions ✓ ✓  ✓  

Other Attractions ✓ ✓  ✓  

Transportation      

PHL Domestic Scheduled Arrivals ✓ ✓ ✓   

AMTRAK Non-Commuter Arrivals ✓ ✓ ✓ ✓  

Employment      

Tourism Sectors ✓ ✓ ✓   

Business Sectors   ✓ ✓  

 

Domestic visitation results by segment from 2009-2018 are shown in Figure A.2 below.  

International Visitation 

International visitation estimates are provided by the Philadelphia Convention and Visitors Bureau 

(PHLCVB) and produced by Tourism Economics as part of the Global City Travel (GCT) program. GCT 

provides a comprehensive service covering detailed inbound and outbound travel for 300 cities 

worldwide.  

Visitation and spending estimates are generated using a time series database that combines data 

including official destination measurements, origin-destination air passenger demand from Official 

Airline Guide (OAG), hotel statistics from STR Global, and economic indicators from Oxford Economics’ 

suite of models including country- and city-level data and forecasts.  

Preliminary visitation and spending estimates for visitors from overseas, Canada and Mexico generated 

through this program are incorporated with the domestic visitation estimates described above for ESI’s 

visitor spending and economic impact modeling (detailed in Appendix B below). Further detail on 

historic trends in visitation and expenditures by market of origin are provided by the PHLCVB and 

incorporated into this report. 
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Figure A.2: Greater Philadelphia Domestic Visitation by Segment, 2009-2018 (in Millions) 

Year Total 
Overnight 

Leisure 
Overnight 

Business 
Day  

Leisure 
Day  

Business 

2009 36.01 11.35 1.80 20.50 2.36 

2010 37.61 12.59 1.93 20.67 2.42 

2011 37.95 12.87 2.00 20.62 2.46 

2012 38.76 13.13 2.09 20.98 2.56 

2013 39.02 13.46 2.10 20.89 2.57 

2014 39.79 13.90 2.17 21.12 2.60 

2015 41.04 14.28 2.20 21.87 2.69 

2016 42.02 14.65 2.26 22.35 2.76 

2017 43.29 15.07 2.33 23.09 2.80 

2018 44.06 15.55 2.44 23.28 2.79 

      

Year Total Overnight Day Leisure Business 

2009 36.01 13.15 22.86 31.85 4.16 

2010 37.61 14.52 23.09 33.26 4.35 

2011 37.95 14.87 23.08 33.49 4.46 

2012 38.76 15.22 23.54 34.11 4.65 

2013 39.02 15.56 23.46 34.35 4.67 

2014 39.79 16.07 23.72 35.02 4.77 

2015 41.04 16.48 24.56 36.15 4.89 

2016 42.02 16.91 25.11 37.00 5.02 

2017 43.29 17.40 25.89 38.16 5.13 

2018 44.06 17.99 26.07 38.83 5.23 
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B. Visitor Spending, Economic and Fiscal Impact Methodology 

Direct Spending 

Direct spending estimates by sector are derived from changes in the number of visitors, prices within 

these sectors, and visitor spending patterns. After developing visitation estimates through the index 

modeling approach, ESI uses a broad “basket” of indicators to derive estimates of changes in prices and 

spending patterns by sector. This balanced approach includes available and relevant data and prevents 

variances in any one data source from overweighting spending estimates. Key information includes: 

• Survey panel data from Longwoods International, which provides reported per-visitor spending 

for Greater Philadelphia visitors, and also information on the distribution of visitation and 

spending between the City of Philadelphia and suburban counties; 

• Aggregated credit card transaction from Visa Vue, which provides data on Visa card spending 

within the City of Philadelphia by cardholders originating from outside of the city, including 

breakdowns of per-transaction spending by sector; 

• National data by sector from the BEA National Income and Product Account (NIPA) and the BLS 

Consumer Price Index (CPI), which measures value changes (i.e. inflation) in the type of goods 

and services purchased by households; and 

• Industry- and location-specific data when available, such as hotel rates at various places reported 

by Smith Travel Research, airfare data specific to flights originating from PHL, and gas price data 

by geography. 

International visitor spending estimates are provided to Visit Philadelphia by the Philadelphia 

Convention and Visitors Bureau (PHLCVB) based on preliminary calculations from Tourism Economics’ 

Global City Travel service. This aggregate spending is distributed by sector based on Visa Vue data for 

international visitor spending by category. 

Total direct visitor spending estimates (inclusive of international visitor spending) from 2009-2018 are 

shown in Figure A.3 below. 
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Figure A.3: Greater Philadelphia Visitor Spending by Sector, 2009-2018 ($M) 

Year Total 
Food & 

Beverage Lodging 
Transport-

ation Retail Recreation Other 

2009 $5,032  $1,314  $1,136  $1,102  $813  $611  $56  

2010 $5,380  $1,410  $1,190  $1,217  $867  $638  $58  

2011 $5,799  $1,480  $1,318  $1,333  $938  $670  $60  

2012 $6,058  $1,526  $1,408  $1,403  $966  $694  $61  

2013 $6,257  $1,552  $1,459  $1,468  $1,013  $703  $61  

2014 $6,542  $1,645  $1,546  $1,496  $1,066  $726  $63  

2015 $6,662  $1,757  $1,637  $1,416  $1,045  $743  $64  

2016 $6,827  $1,820  $1,726  $1,380  $1,065  $768  $67  

2017 $7,125  $1,910  $1,762  $1,514  $1,084  $786  $71  

2018 $7,558  $2,015  $1,890  $1,629  $1,129  $820  $74  

Total $63.2 B $16.4 B $15.1 B  $14.0 B $10.0 B  $7.2 B  $0.6 B 

 

Economic Impact 

The scale and scope of tourism activity makes it an important component of the regional economy. This 

report articulates and quantifies the direct-spending impact within the city and regional economy across 

several categories (as described above). Input-output modeling is then used to estimate the spillover 

(indirect and induced) impact of that direct spending within the regional economy, and to translate the 

impact into employment and labor earnings supported. A custom fiscal model is then used to estimate 

the impact of that economic activity on state and local tax bases. 

Input-Output Modeling 

In an inter-connected economy, every dollar spent generates two spillover impacts: 

• First, a portion of the money spent on goods and services is circulated back into the economy 

when those goods and services are purchased from local vendors. This represents the “indirect 

effect,” which reflects the fact that local purchases of goods and services support local vendors, 

who in turn make additional purchases with their own set of vendors.   

• Second, a portion of expenditures on labor income is circulated back into the economy when 

those employees spend part of their earnings on various goods and services. This represents the 

“induced effect,” which reflects the fact that some of those goods and services will be purchased 

from local vendors, further stimulating a local economy. 

The role of input-output models is to determine the linkages across industries to express the magnitude 

and composition of spillover impact on all industries for every dollar spent in any one industry. The total 

economic impact of visitor spending in Greater Philadelphia is the sum of direct spending (and its 

attendant economic footprint) plus the indirect and induced effects generated by that direct spending. 
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To model the impact of direct visitor expenditures, ESI developed a customized economic impact model 

using the IMPLAN input/output modeling system. IMPLAN represents an industry standard approach to 

assess the economic and job creation impact of economic development projects, the creation of new 

businesses, and public policy changes. 

Similar to the methodologies used for visitation and direct visitor spending, input-output results are 

calculated on an incremental-change basis. This is accomplished by analyzing direct-spending estimates 

for 2017 and 2018 using parallel models. The resulting percentage changes in indirect and induced 

economic activity, and in employment and wages are applied to the established 2017 baseline to yield 

estimates for 2018. 

Employment Impacts 

Part of the total expenditure effect is actually the increase in total wages and salaries (usually referred 

to as labor income), which the model can separate from the expenditure estimates. Direct payroll 

estimates are added to the “household” industry in the input‐output model. The impact of this industry 

is estimated using the personal consumption expenditure breakdown of the national input‐output table 

and is adjusted to account for regional consumption spending and carry-over from personal taxes and 

savings. The direct, indirect and induced labor income represent part of the total economic impact 

attributable to wages and salaries.  

Finally, the model calculates the total expenditures that affect the various industries and translates this 

amount into an estimate of the total number of jobs required to produce this output. Since these 

indirect and induced impacts are generated by supply chain and employee spending, they tend to ripple 

across a wide range of industries within the broader economy, well beyond categories such as lodging 

and food and beverage that comprise the bulk of the initial spending. 

As described above, the annual employment change attributable to tourism activity was estimated by 

modeling direct expenditures for 2017 and 2018 to calculate total direct, indirect and induced 

employment estimates. Incremental change was also calculated by sector, category (direct and 

indirect/induced) and geography (city vs. suburban counties). Statistical calculations derived the 

incremental changes by sector, category and geography that most closely matched modeled 

incremental changes at each base level while adding up to the total modeled incremental change. 

Fiscal Impacts 

The economic impacts described above in turn produce one-time or ongoing increases in various tax 

bases, which yield temporary or permanent increases in various tax revenue streams. The IMPLAN 

model roughly estimates the fiscal impact of this increased activity on state and local governments. To 

develop more precise estimates in certain categories, ESI has developed a custom fiscal model for the 

City of Philadelphia and Commonwealth of Pennsylvania that translates the total economic impact (as 

estimated by the IMPLAN model described above) into commensurate tax revenue gains for the City and 

Commonwealth by calculating the effective tax rate on various types of economic activity.  

Further, ESI’s analysis recognizes that certain specific local taxes are borne disproportionately by out-of-

town visitors and merit further analysis. For the City of Philadelphia, these include the taxes on hotels, 
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sales, liquor-by-the-drink, amusements, vehicle rentals, and parking tax. Estimates for these taxes are 

developed using a bottom-up approach, in which IMPLAN estimates for spending in the relevant 

categories are assigned a taxable proportion estimate. This figure is multiplied by the tax rate to yield a 

revenue estimate. The revenue estimate is then compared to total collections for each tax to ensure 

that the proportion attributed to visitor activity is reasonable. 

Figure A.4 below details tax revenue estimates by tax type and jurisdiction for 2018. 

Figure A.4: Detailed Tax Revenue Generation by Tax Type and Jurisdiction, 2018 ($M) 

Revenue Source Total Pennsylvania 
Local - 

Philadelphia 
Local – 

Suburban 
Total Local  

(City + Suburbs) 

General Taxes      

Income/Wage Taxes $212.1 $124.7 $67.4 $19.9 $87.3 

Business Taxes $41.2 $23.2 $18.0 $0.0 $18.0 

Property Tax $224.4 -- $123.3 $101.1 $224.4 

Consumption Taxes      

Hotel Tax  $85.9 -- $68.4 $17.6 $85.9 

Sales and Use Taxes $229.6 $202.4 $27.2 -- $27.2 

Liquid Fuels Tax $120.8 $120.8 -- -- $0.0 

Liquor Tax $24.6 -- $24.6 -- $24.6 

Amusement Tax  $6.0 -- $6.0 -- $6.0 

Vehicle Rental Tax $32.8 $28.4 $4.4 -- $4.4 

Parking Lot Tax $2.7 -- $2.7 -- $2.7 

2018 Total ($M) $980.2 $499.5 $342.1 $138.6 $480.7 

2017 Total ($M) $937.5 $478.6 $326.5 $132.4 $458.9 

% Change YOY 4.6% 4.4% 4.8% 4.7% 4.7% 

General Taxes      

Income/Wage Taxes 5.8% 5.7% 6.5% 4.6% 5.8% 

Business Taxes 6.0% 5.6% 6.5% -- 6.0% 

Property Tax 5.2% -- 5.9% 4.3% 5.2% 

Consumption Taxes      

Hotel Tax  1.5% -- 0.2% 6.9% 1.5% 

Sales and Use Taxes 4.1% 4.1% 3.9% -- 4.1% 

Liquid Fuels Tax 2.7% 2.7% -- -- 2.7% 

Liquor Tax 6.5% -- 6.5% -- 6.5% 

Amusement Tax  5.1% -- 5.1% -- 5.1% 

Vehicle Rental Tax 7.0% 7.0% 7.0% -- 7.0% 

Parking Lot Tax 6.3% -- 6.3% -- 6.3% 
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